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natureclean® offers non-toxic,
environmentally safe alternatives for Household Cleaning,

Laundry and Personal Care products. Ours is a 100% Canadian, 
third generation, family-run company dedicated to providing
safer consumer household products for over four decades.

Our Promise 
All natureclean® products are made without suspected carcinogens 

(cancer-causing agents), petroleum-based chemicals (or other
non-renewable resources), or ingredients causing harmful fumes

or toxic residues that could be absorbed through the lungs or skin.

We always provide:

Full disclosure of ingredients on all packaging

Safer formulas for you, your family and our environment

Ingredients reviewed against European Standards set by
the International Agency for Research on Cancer

Contact us with your thoughts, comments or questions at:        
www.naturecleanliving.com
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“Each year, far more people are sickened by (contaminated) fruit 
and vegetables than by beef and poultry combined.”

Strange Fruit by Lori Miller Kase, Self, June 2004

You are what you eat! These famous words were never more important than 
today. Strong evidence suggests that the amount of toxins in and on our food 

is increasing. 

Most pesticide residue can’t be removed with water alone. Pesticides are 
water-resistant so they won’t get washed away by rain or tap water.

Even organic produce is not immune. It can be exposed to everything from 
contaminated rain or irrigation water, animal feces, fertilizers, or bacteria 

from human contact.

For more information on natureclean® Fruit & Veggie Washes,
refer to Page 10.

solution 1solution 1
Wash fruits and veggies, even organic,

with more than just water.

(Source: Canadian Food Inspection Agency)

Strawberries • Apples • Peaches • Grapes • Cherries 
Grapefruits • Pears • Celery • Lettuce • Spinach • Snow Peas

Potatoes • Oranges • Nectarines

More than half of all pesticide intake comes from these 14 foods:
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“In the 1930s, 1 in 10 Canadians could expect to develop
cancer over their lifetime. By the 1970s that number had risen to 1 in 5.”

The CancerSmart Consumer Guide, LEAS, 2004

“In the next generation, one in two Canadians will be diagnosed
with Cancer. One in two!”

Canadian Cancer Society CBC MARKETPLACE 
Chasing The Cancer Answer Broadcast: March 5, 2006

Very simply, a carcinogen is a substance that can cause cancer. In the 
1960s, the UN-based International Agency for Research on Cancer (IARC) 

began to study a vast number of chemicals and list those found to
be carcinogens. 

The chart on Page 5 shows a few of the chemicals identified by IARC
as potential hazards, along with the products in your home where you are

likely to find them. Use this list to eliminate or at least reduce your
exposure to these chemicals.

solution 2solution 2
Which household products likely

contain carcinogens (cancer-causing agents)?
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“After years of waiting, consumers in Canada will finally see mandatory 
labeling on cosmetic products… The labeling is only a first step and still 

leaves Canada behind the European Union, where regulations…
bar companies from including any ingredient listed by the

EU as a carcinogen.”
The Cancer Smart Consumer Guide

Many of the traditional personal care products on the market may be 
hazardous to your health over the long term.

More than 5,000 ingredients are allowed for use in personal care products, 
many of which have been identified by government agencies as hazardous.

On Page 9 is a chart showing some of the more dangerous chemicals used 
in traditional personal care products. We’ve given you the associated health 

concern along with the traditional personal care products you are likely
to find them in. We offer this chart so that you may reduce or eliminate

your exposure to these chemicals.

For more information on potentially toxic chemicals, visit:  

www.naturecleanliving.com

solution 5solution 5
Avoid these toxic ingredients in

your personal care products
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Shampoo, Body Wash
Toothpaste

Shampoo
Lotions & Creams

Almost any cosmetic
Nail Polish (hardener)

Cosmetics
Nail Treatments

Shampoo & Conditioner
Sunscreen, Deodorants

Most products 
contain these!

Sodium Lauryl
Sulphate (SLS)

Cocamide DEA
(Diethanolamine)

Formaldehyde
(Can contain up 
to 10%)

Benzyl Violet

Parabens

Synthetic Dyes
& Fragrances

Can be contaminated during 
manufacturing process with a 
carcinogen called 1,4-dioxane.

Listed in the United States, by the 
EPA, as “likely to cause cancer 
in humans”.

Used as a preservative. Listed 
with IARC as a “known human 
carcinogen”. Sometimes referred to 
as “formalin” or “methyl aldehyde”.

Used as a dye or colour. Listed by 
California’s Proposition 65, as a 
substance “Known to the state to
cause cancer”. Listed on products 
as Violet 2, or 6B.

Preservatives. Can bind to estrogen 
receptors. Have been found in the 
tumors of breast cancer patients. 
Often called methyl paraben, 
butyl paraben, or propyl paraben.

Can indicate the presence of up to
4,000 different ingredients.
 

For more information on natureclean® All Natural Personal Care products,
refer to Page 14.

Traditional
Personal Care

Chemical
Name

Health
Concern
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